
SOCIAL MEDIA USAGE
AMONG LARGE AUSTRALIAN 
LAW FIRMS

WHO IS USING SOCIAL MEDIA?

Firms using social media 
in a professional capacity

Who in a law firm is responsible for social media?

Have you ever seen a tweet or post 
from a colleague, contact or peer 
that you deemed innappropriate?

Are there people in your firm 
using social media who don’t 

fully understand it?

What are the most and least acceptable 
social networks to use professionally?

Firms with a strategy 
in place to cover 
social media use

Firms that provide 
social media training 

for staff 

What are the main 
barriers to using social 
media in a professional 

capacity? 

SOCIAL MEDIA STRATEGY

POTENTIAL ISSUES AND PROBLEMS

Yes
75%

No
24%

62.5%

Main uses of 
social media in 
a professional 

context

 Networking

47.5%

  Positioning firm as 
forward-thinking

61% Yes     

23% No

16% Don’t know

39% Yes     

47% No

14% Don’t know

12.5% Frequently      

32.5% Occasionally

55% Never 

Most acceptable 
LinkedIn, Twitter    

Least acceptable 
Facebook, YouTube   

41% Too risk-averse     

30% Too busy

27% Don’t have the technical nous    

27% Don’t know what to say 

40%
 Generating leads

27.5%

Thought 
leadership

People at all levels

Internal marketing department 

Junior staff

Admin and library staff

Senior partners only

External marketing agency

8%

5%

2%

15%

35%

35%

65% 25% 10%

Saying the 
wrong thing

Making the 
firm appear 

unprofessional

Exposing 
confidential 
information

Comitting libel  

What are the top fears of using social media professionally? 

73% 52% 36% 21%

*Survey respondents: 103 senior staff/Partners across large legal firms in Australia. Research conducted in October 2012. 


